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MVP.com Website

Art Director, Designer & Developer
2000-2001

MVP.com was an e-commerce sports retailer 
specializing in high-end sporting goods. Using a 
flexible, custom CMS, the site was designed with 
dynamic content capabilities. It was easy to update for 
merchandising specials and marketing campaigns. 
User-centered design and information architecture 
were of paramount concern, keeping the site 
navigation intuitive and accessible while responding to 
user input to optimize the overall UX.



NBA Store Website

Art Director & Designer
2001-2002

The NBA was migrating their store to a new 
e-commerce platform. Styleclick worked closely with 
the NBA's internal marketing team in a 
cross-functional collaboration to maximize their brand 
identity and visual design while maintaining an intuitive, 
easy-to-use UX/UI that delivered a seamless shopping 
experience.



CMXsports and CMXvision Websites

Art Director & Designer
2004

CMX was a commodities trading company that pivoted 
into digital media, leveraging their success to create an 
entertainment network of sports and entertainment 
sites. The goal was to build a scalable multi-site 
platform focused on content monetization, including 
video-on-demand (VOD), pay-per-view (PPV) 
streaming, and a subscription membership model for 
audience engagement.



6pm.com Website

Art Director & Designer
2005

6pm.com was a rebranding of shoe retailer Shoedini, 
including a full brand refresh of their e-commerce 
platform. As part of their new o�ering, Arroweye 
Solutions integrated a gift card service via third-party 
hosting, designed to seamlessly align with their new 
look and feel. This required a UI/UX redesign of our 
interface to ensure brand alignment and a cohesive 
shopping experience for their customers.



TransUnion Decisioning Tool

Designer & Developer
2006

TransUnion was undergoing a digital transformation, 
replacing legacy mainframe applications with modern 
web-based enterprise software running on open 
systems. TransUnion's business processes are 
extremely complex, requiring thoughtful information 
architecture and interaction design. The goal of each 
application was to make complexity manageable for 
novice users through intuitive UX design, while giving 
experienced users full access to the tool's capabilities 



Iggy’s House Website

Designer & Developer
2006-2007

Iggy's House was a brand launch for a new 
for-sale-by-owner (FSBO) real estate platform. A new 
brand identity was created emphasizing comfort and 
home, establishing a warm and inviting visual design. 
The UX/UI design needed to balance display 
advertising for ad revenue optimization while 
maintaining an intuitive, friendly user experience — 
ensuring that monetization never compromised ease of 
use or user engagement.



TransUnion Decisioning Tool

Designer & Developer
2011

TransUnion introduced a new credit decisioning system 
built on modernized back-end technology. Leveraging 
an iterative design process, we incorporated ongoing 
user feedback from previous systems alongside UX 
best practices to inform the new interface. We also 
introduced a more dynamic UI using DOM manipulation 
and AJAX to create a seamless, integrated user 
experience. This moved toward a more single-page 
application (SPA) approach that improved workflow 
e�ciency and user adoption.



TransUnion Prama Insights

Art Director & Designer
2016

In 2016, TransUnion launched Prama, a new data and 
analytics group focused on empowering clients with 
actionable insights. Their first product, Insights, was an 
analytics dashboard and data visualization tool built to 
identify market trends, analyze relevant customer 
segments, and support data-driven decision making. 
The platform served as a business intelligence (BI) 
solution, helping clients make informed adjustments 
and strategic decisions based on real-time data.



Falcon Insurance Group needed to update their web 
presence to better reflect an evolved business focus, 
transitioning from an insurance startup to an 
established player focused on improving both service 
and image within the insurance industry. A key 
consideration was responsive design, as a significant 
portion of their customers accessed the site exclusively 
via mobile devices. The two primary goals of this digital 
transformation were building an agent locator to 
connect customers with insurance agents, and 
developing a self-service claims management portal to 
allow customers to easily file claims online. Neither of 
those functions had been possible before. The result 
was a more accessible, mobile-first experience that 
improved customer engagement and streamlined core 
business functions.

Designer & Developer
2017

Falcon Insurance Group



TransUnion Prama DataHub

Art Director & Designer
2017

To extend TransUnion's Prama data analytics platform, 
we developed a self-service data extraction tool 
featuring an intuitive query builder. It allows clients to 
create simple queries against the credit bureau's data 
without technical expertise, functioning as a 
streamlined ETL (extract, transform, load) pipeline that 
pulls results directly into Prama's existing business 
intelligence (BI) and analytics tools. The goal was to 
make complex data retrieval accessible to 
non-technical users, empowering clients with 
self-service data access and enabling more 
data-driven decision making across their 
organizations.



TransUnion Application
Design Guidelines

Art Director & Designer
2011 to 2024

The UI Group at TransUnion developed and maintains 
an enterprise design system to standardize and 
accelerate application development. The system 
includes a style guide, HTML/CSS frameworks, a 
reusable Angular component library, and mobile design 
patterns all built on UX best practices, accessibility 
(WCAG) guidelines, and brand guidelines. The result 
was improved developer productivity, faster 
time-to-market, and a measurable ability to deliver 
more applications with fewer resources.
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TransUnion Adviser Template Designer

Art Director
2024

Adviser is one of TransUnion's many decisioning 
platforms used in risk management and credit 
decisioning. The Template Attribute Designer is a 
configuration tool that empowers users to create and 
manage elements of the decisioning process. This 
includes layouts and filters created without technical 
expertise. The project required sophisticated enterprise 
UX design to make a complex rules engine accessible 
and intuitive, leveraging strong information 
architecture and interaction design to streamline 
workflow e�ciency.



Xpediant Digital Style Guide

Designer & Developer
2025

Xpediant Digital needed to update their brand 
guidelines to create a cohesive and scalable 
foundation for both their marketing website and digital 
product development. A comprehensive design system 
was developed, including updated typography, color 
systems, and a style guide to ensure brand consistency 
across all touchpoints. The refreshed brand identity 
supported ongoing UI modernization e�orts and 
provided development teams with a unified framework 



Thanks

https://linkedin.com/in/mjcorn

mjcorn@gmail.com


