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MVP.com Website

Art Director, Designer & Developer
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MVP.com was an e-commerce sports retailer
specializing in high-end sporting goods. Using a
flexible, custom CMS, the site was designed with
dynamic content capabilities. It was easy to update for
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NBA Store Website

Art Director & Designer
2001-2002

The NBA was migrating their store to a new
e-commerce platform. Styleclick worked closely with
the NBA's internal marketing team in a
cross-functional collaboration to maximize their brand
identity and visual design while maintaining an intuitive,
easy-to-use UX/UI that delivered a seamless shopping
experience.
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CMXsports and CMXvision Websites

Art Director & Designer
2004

CMX was a commodities trading company that pivoted
into digital media, leveraging their success to create an
entertainment network of sports and entertainment
sites. The goal was to build a scalable multi-site
platform focused on content monetization, including
video-on-demand (VOD), pay-per-view (PPV)
streaming, and a subscription membership model for
audience engagement.



6pm.com Website

Art Director & Designer
2005

6pm.com was a rebranding of shoe retailer Shoedini,
including a full brand refresh of their e-commerce
platform. As part of their new offering, Arroweye
Solutions integrated a gift card service via third-party
hosting, designed to seamlessly align with their new
look and feel. This required a Ul/UX redesign of our
interface to ensure brand alignment and a cohesive
shopping experience for their customers.
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TransUnion Decisioning Tool

Designer & Developer
2006

TransUnion was undergoing a digital transformation,
replacing legacy mainframe applications with modern
web-based enterprise software running on open
systems. TransUnion's business processes are
extremely complex, requiring thoughtful information
architecture and interaction design. The goal of each
application was to make complexity manageable for
novice users through intuitive UX design, while giving
experienced users full access to the tool's capabilities
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Iggy’s House Website

Designer & Developer
2006-2007

lggy's House was a brand launch for a new
for-sale-by-owner (FSBO) real estate platform. A new
brand identity was created emphasizing comfort and
home, establishing a warm and inviting visual design.
The UX/UI design needed to balance display
advertising for ad revenue optimization while
maintaining an intuitive, friendly user experience —
ensuring that monetization never compromised ease of
use or user engagement.
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4, Internal Layout
TransUnion introduced a new credit decisioning system
built on modernized back-end technology. Leveraging
an iterative design process, we incorporated ongoing
user feedback from previous systems alongside UX
best practices to inform the new interface. We also
introduced a more dynamic Ul using DOM manipulation
and AJAX to create a seamless, integrated user
experience. ThIS moved tOWGrd a more Sing|e—pClge Customer Support: 312-985-4357 | support@transunion.com © 2012 TransUnion LLC. All rights reserved. | Privacy Policy | Terms of Use
application (SPA) approach that improved workflow
efficiency and user adoption.

5, Processor Layout

g, Client Layout




TransUnion Prama Insights

Art Director & Designer
2016

In 2016, TransUnion launched Prama, a new data and
analytics group focused on empowering clients with
actionable insights. Their first product, Insights, was an
analytics dashboard and data visualization tool built to
identify market trends, analyze relevant customer
segments, and support data-driven decision making.
The platform served as a business intelligence (BI)
solution, helping clients make informed adjustments
and strategic decisions based on real-time data.
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Falcon Insurance Group

v o (S — @AL_ED e s (L —

customers claims agents about contact us customers claims agents about D . D |
find an agent claims overview become an agent about falcon 1 g p
make a payment report a claim agent login careers contact us 2 01 7

manage my policy report claims fraud

claims resolution

center Falcon Insurance Group needed to update their web
presence to better reflect an evolved business focus,
transitioning from an insurance startup to an
established player focused on improving both service
and image within the insurance industry. A key
consideration was responsive design, as a significant
portion of their customers accessed the site exclusively
via mobile devices. The two primary goals of this digital
transformation were building an agent locator to
connect customers with insurance agents, and
developing a self-service claims management portal to
allow customers to easily file claims online. Neither of
those functions had been possible before. The result
was a more accessible, mobile-first experience that
improved customer engagement and streamlined core
business functions.

learning center

Car insurance, simplified.
We take protection personally.

e\ el managamyp:\licy

customers claims agents about contact us

Join our team.

Falcon insurance is committed to providing simy
insurance for our There are no cc
terms. Just competi

A can-do attitude and a drive to succeed. Sound
like you? We're always looking for hard-working
closers who want to do their best work—and have
fun doing it.

Location:

[ it manage my policy

customers claims agents about contact us

A policy you can trust.

Competitive rates Flexible payment Premium discounts Join our team.
options and terms
Driver discounts to

help you save.

Affordable pricing
for underserved Convenient plans for
drivers. all types of budgets.

Jositions Claims Adjuster

A can-do attitude and a drive to succeed.
Sound like you? We're always looking for
hard-working closers who want to do.

Adjust,
their best work—and have fun doing it. puscoes Adnster

Falcon Insurance Company is a property and casualty insurance
s Department | Sep 13, 2017

company specializing in non-standard automabile insurance. Falcon is
growing tremendously and is continuing to seek the right individuals
to join our team,

the Falcon difference

Location: Departmant:

A~

Dallas, TX

juster
search open positions ms Department | Sep 7, 2017

Open position| Claims Adjuster % Adjuster
ns Department Jul 6, 2017

Job Responsibilities:

+ Plan and manage claim investigations; including interviewing all involved
parties, collecting / evaluating documentation and securing evidence

- Analyze obtained documentation and evidence, evaluate coverage,
determine liability and extent of damages

+ Effectively document records, update status notes, results of external

Claims Coverage A
information gathering and other relevant reports and opinions

Falcon Insurance Company is a property and casualty

1-800-929-FALC

Casualty Adjuster
TX | Claims Depal

GetthoApp | Facebook

coverage, determine liability and extent of damages
= Effectively document records, update status notes, results of
external information gathering and other relevant reports and
opinions

= Process payment of claims

« Work well with others in a fast-paced environment

Qualifications:
« 2-4 years experience in handling multi-state, non-standard
automobile lines

- Solid adjusting background with an understanding of policy
coverage, a ile claim investigation and negligence laws

= Possess strong customer service and negotiation skills

« Strong organizational skills, ability to prioritize waork, problem
solve and make timely decisions

=« Bilingual - fluent in English and Spanish

« Other state licenses preferred

We offer a comprehensive benefit package, which includes
health, dental, vision and long-term disability insurance and an
impressive 401(k) Plan. If you have desire to grow with a
company, please click the Apply Online button below.

apply online

1-800-929-FALC

IL | Claims Depar] jneyrance company specializing in non-standard Adjuster + Process payment of claims FALCON
Become an agant —| automobile insurance, Falcon is growing tremendously ms Department May 26, 2017 + Work well with others in a fast-paced environment INSURANCE ComMPANT
and is continuing to seek the right individuals to join our N
P r ial Claims Adjuster ) team. Qualifications:
artner with a company as entrepreneurial as you % | Claime Depd + 2-4 years experience in handling multi ; dard at lines customers
are. Join our network of 800 independent agents Dallas, TX + Solid adjusting background with an understanding of policy coverage,
who are interested in growing for the long haul 4 * automobile claim investigation and negligence laws claims
with Falcon. gy « Possess strong customer service and negotiation skills
Job Responsibilities: e = 5
Casualty Adjuster| . pan .:wd manage claim investigations; including interviewing i s‘f"’t"g "l’g;"'z,“‘“"“ akllla; abilty; o priorittzs. Work, podbisin.sotve shd agents.
S make timely decisions
IL | Claims Deparj ::cw:':‘ige;dp::;s collecting / evaluating documentation and - Bilingual - fluent in English and Spanish about
« Analyze obtained documentation and evidence, evaluate % JL1aE Sons Temnid preierd
contact us

We offer a comprehensive benefit package, which includes health, dental,
vision and long-term disability insurance and an impressive 401(k) Plan. If you
have desire to grow with a company, please click the Apply Online button
below.

apply online

1-800-929-FALC

1-800-929-FALC

manage my policy
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TransUnion Prama DataHub
Art Director & Designer
2017
@ To extend TransUnion's Prama data analytics platform,

\ /|

we developed a self-service data extraction tool
featuring an intuitive query builder. It allows clients to
create simple queries against the credit bureau's data
without technical expertise, functioning as a
streamlined ETL (extract, transform, load) pipeline that
pulls results directly into Prama's existing business
intelligence (BIl) and analytics tools. The goal was to
make complex data retrieval accessible to
non-technical users, empowering clients with
self-service data access and enabling more
data-driven decision making across their
organizations.




TransUnion Application
Design Guidelines

Art Director & Designer
2011 to 2024

The Ul Group at TransUnion developed and maintains
an enterprise design system to standardize and
accelerate application development. The system
includes a style guide, HTML/CSS frameworks, a
reusable Angular component library, and mobile design
patterns all built on UX best practices, accessibility
(WCAG) guidelines, and brand guidelines. The result
was improved developer productivity, faster
time-to-market, and a measurable ability to deliver
more applications with fewer resources.
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klanders 11533 SOUTH PINE GROVE AVENUE APT 205 RANCHO SANTA MARGARITA, CA 40601

3. Business Approval 2

421 EAST WOODLAWN AVENUE CHICAGO, IL 60606
July 23,2012 33 NORTH HALSTED STREET. SUITE 129 CHICAGO, IL 60803

4. Controller

TJuly 25, 2012

DISPUTES
Ni ber 25, ]

2
5. Business Delegate 1 2
6. Business Delegate 2 2

This is a dispute.
20 days:15hrs June 3, 2012

DISPUTE VERIFICATION & QUICK MAINTENANCE

Suppression Reason:
Not Suppressed s
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TAD UI Ternplates Create Template

CREATE TEMPLATE

 Template Details

Template Name

Enter Template Name

Type
(O Global ) Public O Private

Mernber Code

Enter Member Code

/Add to Cache

OYes  ONo

Template Filter

NF_LC_Trust_Commercial_MVP1

+ Create New Filter

@ Copyright 2024 TransUnion LLC. Al Rights Reserved.

THE FOLLOWING INFORMATION WAS VERIFIED  Verified as Reported
| Different Date of Birth . Name
| Current Address ssN

| Previous Address Al

£/28/2024 094848 / !

PUBLIC RECORD DETAILS

Doeket Number:
1234567890

Original Amount:
$100

Source:

ECOA:
1: Individual Account.

Attomey:
Joe P. Lawyer

Estimate Deletion Date: 12/31/2016

’ Jessica Dev v
o s

Template Features

Button

TransUnioncom  Privacy Policy ~ Terms of Use

10% ONWHITE | 5% ON WHITE
HEGF6FA HFTFOFA

(8LUES)

20% ONWHITE | 5% ON WHITE
H#CCDBES HEGEDFI

/Lrh Button Button
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Please Select... v




Welcome to
TransUnion

You ean currently access your TransUnion credit report

on this site once every 24 hours

© Copyright 2024 TransUnion LLC. Al Rights Reserved.

TransUnior@

Adviser Template Attributes
Designer (TAD) Login

User Name

Jessica Dev

Password

Signin

Wersion : V1.5.35-IN COMM

CREATE NEW FILTER GROUP

Filter Group Name

NF_LC_Trust_Commercial _MVP1

Type
@ Global O Public

Member Code

BF0O034001

Filter Group Type

@ And Qor

TransUnion Adviser Template Designer

Art Director
2024

Adviser is one of TransUnion's many decisioning
platforms used in risk management and credit
decisioning. The Template Attribute Designer is a
configuration tool that empowers users to create and
manage elements of the decisioning process. This
includes layouts and filters created without technical
expertise. The project required sophisticated enterprise
UX design to make a complex rules engine accessible
and intuitive, leveraging strong information
architecture and interaction design to streamline
workflow efficiency.

TADUI  Home srsraoas coavae J 3 Jessica Dev v

20 22 e 25

Total Templates Total Filter Groups Total Feature Groups

A~
{n] Home

0 Templates

= Fiters RECENT GLOBAL TEMPLATES

E_ TEMPLATE NAME Is] FILTERS MEMBER CODE CREATED DATE

g
Commercial MVP1 362204 362204 BF00340002 20/ 06 /2024 10:11:00
Commercial MVP1 362204 362204 BF00340002 20/ 06 /2024 10:11:00
Commercial MVP1 362204 362204 BF00340002 20/ 06/ 2024 10:11:00
Commercial MVP1 362204 362204 BF00340002 20/ 06/ 2024 10:11:00

RECENT GLOBAL Filters

FILTER GROUP NAME D MEMBER CODE CREATED DATE

NF_CL_trust_MVP1 362204 BF00340002 20/ 06 /2024 1011:00
Commercial MVP1 362204 BF00340002 20/ 06 /2024 10:11:00
Commercial MVP1 362204 BF00340002 20 /06 /2024 1011:00
Commercial MVP1 362204 BF00340002 20 /0672024 10:11:00

@ Copyright 2024 TransUnion LLC. All Rights Reserved. TransUnioncom  Privacy Policy ~ Terms of Use



/ ABOUT COLORS LOGO

HEADLINE

VISION BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789

USER INTERFACE Xpediant Digital Brand Guide

ALTERNATIVES

use of our typefaces should primarily be Limited to the use cases outlined on the left.
Occasionally however, you will need to differentiate text for user interface elements or to
deemphasize or lower contrast in print. When color and size are not enough to achieve your
goals judicious use of heavy and light weights of vision is allowed.

VISION LIGHT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789

TAGLINES + SUBHEADS

BOMBARDIER
ABCDEFGHIJKLMNDPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

BODY COPY

VISION REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz 0123456789

XPEDIANT DIGITAL GROUP, LLC © 2024

/ XPEDIANT

Xpediant Digital Style Guide

Designer & Developer
2025

Xpediant Digital needed to update their brand
guidelines to create a cohesive and scalable
foundation for both their marketing website and digital
product development. A comprehensive design system
was developed, including updated typography, color
systems, and a style guide to ensure brand consistency
across all touchpoints. The refreshed brand identity
supported ongoing Ul modernization efforts and
provided development teams with a unified framework

VISION HEAVY

ABCDEFGHIIKLMNOPQRSTUVWXYZ
abedefghijklmnopqrstuvwxyz 0123456789

/ ABOUT COLORS LOGO

BOOTSTRAP

For websites and web applications we start with the Bootstrap library as a foundation. We
have modified it to reflect Xpediant's brand. Please use the Bootstrap that we have modified
to build your project. The basic components have been updated. If you find a component
that has not been updated please let us know and we will update it.

ICONS

RO0BvaAaNRLDRIxOEOHCAQARN

For icons we use the Material Symbol library. Use them in the rounded outline style. For use
by themselves use the 400 weight, for use in a button use the 700 weight. Attached to this
Figma style guide is a Figma library of all of the current Symbol icons. They are organized
by name, to search using alternate descriptions and to learn more about the library check
this website.

TYPOGRAPHY

FORMS
Field Label Field Label
Field Value [ Field value

A description of the text field, A description of the text field

A description of the error.

Field Label
© Field value

A description of the text field,

Field value Field value Field value

Forms are self explanatory, just remember to use plenty of space around your forms to
maintain relationships between labels and form elements. The form will probably be the
key piece of the application and extremely important.

/ XPEDIANT

XPEDIANT DIGITAL GROUP, LLC © 2024

/ ABOUT COLORS L0GO TYPOGRAPHY

PRIMARY COLORS

XD GREEN XD BLUE

[ R 163 c 100 R 39

M0 G 206 Moo G s

Y o9 B % Y o2 B2

K o K 13

PANTONE 367C PANTONE 294C

HEX# A3CE4B HEX# 273470

SECONDARY COLORS

USER INTERFACE Xpediant Digital Brand Guide

[ R 17
M 92 G 60
Yz B M8
K 0

BUTTONS

(A BUTTON TEXT

Primary Button

Use this style of button for the main action
you would Like a user to take on a page or a
section of the page.

For all buttons an icon is an option. In
Figma you can turn the icon off or change
it's instance to a different one. Please use
the 700 weight to match the type.

PANTONE 527C

HEX# 753C94

BUTTON TEXT

Secondary Button
Use this style of buttons

that

are not the focus of a . .
ir icons to support our main

page. Especially when there
are multiple choices of an
equal weight.

-ontrast in mind. At the
neb.

DarkBG button style of button on

dark colors. Try to minimize this.

/ XPEDIANT
oisiTa

248 249 255
F8FOFF

250 250. 240
FAFAFO

249 249 248
F8F9FF

CONTACT US

XPEDIANT DIGITAL GROUP, LLC © 2024

USER INTERFACE Xpediant Digital Brand Guide

XD GRAY XD LIGHT GRAY
[4 0 R 109 [4 o] R 188
M 0 G 1o M o] G 190
Y 0 B 103 Y 0 B 192
K 60 K 30
BLACK 60% BLACK 30%
HEX# 6D6E&7 HEX# BCBECO
XD DARK GREEN

C 66 R &l

M 51 G &7

Y 9 B 30

K 52

PANTONE 5747C

HEX# 3DA431E

VIOLETS

1 2 3 4 s

117 60148 144 87 172 199 157 220 234 219 242 249 243 252
753C94 9057AC C79DDC EADBF2 FOF3FC

REDS

1 2 3 4 s

196 57 36 225 9974 246 154 124 246 223 215 255 243 239
C43924 E1634A F&QATC F&DFD7 FFF3EF

ORANGES

1 2 3 4 s

179. 80 25 244 121 35 255 197 152 255 237 224 255 249 245
B35019 F47923 FFC598 FFEDEO FFF9FS5

GOLDS

1 2 3 4 s

177,142, 0 242 19716 255 223 97 255243 193 252249, 237
B18EOO F2C510 FFDF&1 FFF3C1 FCF9ED

CONTACT US



mjcorn@gmail.com

https://linkedin.com/in/mjcorn




